T TWIST

ECOMMERCE CREATIVE

One product. Three
angles.

An illustrative everyday bag: the commute,
the organisation problem, and a closer look
at the details.
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Startwitha
different question.

When would someone use it? What might put
them off? What can the product footage
actually show?
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Give eachangleits
own brief.

Write the audience, opening, evidence and
next action. Keep the product facts
consistent across every concept.
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